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The third annual World of Commodore 
recently held in Toronto was so successful 
that Commodore Canada is looking at expan- 
sion and new features for next year’s show. 
More than 33,000 people visited the four-day 
show. 

The World of Commodore is the largest 
microcomputer show in Canada. This year 
Commodore and about 60 other exhibitors 
displayed, demonstrated and sold Commo- 
dore and related hardware, software, periph- 
erals and accessories. To enhance the visit, 
Commodore had C64s, C128s, PC 10s and 
Amigas available to try out, and if you had 
any questions there was always a well- 
informed Commodore employee to explain 
and demonstrate the products. 

“Record sales were achieved by repeat 
exhibitors and those displaying for the first 
time were amazed at the interest they 
attracted and the amount of product they 
sold,” said Robert Graham, Vice President, 
Marketing. “Virtually all the exhibitors plan 
to return in 1986.” 

Of particular interest were the four compa- 
nies selling brand new third-party software for 
the Amiga, some of it being introduced for 
the first time in North America at the Show. 
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The main Commodore booth screened video tapes of the Amiga launch in New York and allowed for hands-on 
demonstrations of the Amiga for the thousands of show visitors. 


There were seminars that often drew more 
than 350 people. Musicians, computer 
experts, engineers and graphic artists demon- 
strated the truly exciting music and graphics 
capabilities of the Amiga as well as the power 
and versatility of the complete Commodore 
line. 


Popular musicians played the Amiga with 
accompaniment in front of the Commodore 
booth throughout the show. For the first time 
many people saw live computer music 
concerts. 


In addition, Commodore helped the 
Ontario Special Olympics for the Mentally 
Retarded to raise $10,000 between the raffle 
of a C128 system, admissions to a video 
arcade and the sale of magazines and 
posters. 
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Amiga Comes 
to Canada 


Canadian News 
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Irving Gould, Chairman of Commodore International, responds to guests at the World of Commodore III reception. 


The Amiga was formally welcomed to 
Canada with pomp and ceremony in a gala 
reception/demonstration held in the elegant 
Vanity Fair Ballroom of Toronto’s King 
Edward Hotel. 

More than 300 professionals from Canada’s 
leading management, accounting and com- 
puter consulting firms joined Commodore, 
ComputerLand and Computer Innovations 
executives and dealers in welcoming this new- 
generation computer to the Canadian scene. 


Editorial 


Quick . . . take a guess at what’s the world’s 
best-selling computer? It appears as though 
that old faithful—the Commodore 64—is 
once again at the top of the list. Although it is 
some four years since I launched it in the 
USA, the momentum, it seems, is as strong as 
ever. All the features of an excellent com- 
puter at a good price are still valid. Together 
with what is now an outstanding software and 
user support base (this editorial has, in fact, 
been written on a Commodore 64 and the 
Easyscript word processing program). 

_ So while the Amiga is undoubtedly an 
outstanding product and will, no doubt, build 
up into another industry standard just like the 
64, we should also reflect on the future for 
the Commodore 64 range. Incidentally, ail 
the comments about “shortages of software” 
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Irving Gould talks with Robert Graham, Vice President 
of Marketing (left) and Richard McIntyre, Vice President 
of Sales (right) in front of a Commodore booth at the 
World of Commodore III show. 


were aired about the Commodore 64 in its 
day, as they were about the Macintosh, or 
indeed any computer at its launch. The key is 
the software houses and the initial “techie” 
buyers going for the Amiga. The answer is 
that it’s just like the 64 was and the Macin- 
tosh, too. I’m willing to take a bet with any- 
one that we won't even think of the software 
question by this time next year. 

Back to the Commodore 64—it’s nice to 
note that the new Commodore 128 has 
helped confirm the future of this range in the 
consumer's mind. Once again it’s a bit like 
the Apple II and the Apple IIC, where one 
model helped endorse the other. Indeed, 
compared to the Apple II range, which con- 
tinues to sell in great volumes, our own Com- 
modore 64/128 is still in its infancy. So there 
is every reason to believe that the Commo- 
dore 64/128, and any future derivatives 
thereof, have a long life ahead and can be a 
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Irving Gould discusses software for the Amiga with a 
representative at the Electronic Arts booth. 


The Amiga, a multi-tasking computer with 
extraordinary graphics, animation and audio 
capabilities is not an ordinary piece of equip- 
ment. This was apparent to all in attendance, 
from the moment the Amiga entered the 
ballroom. « 


major mainstay of the company for considera- 
ble years yet. As we look forward to the 
Amiga coming out of its infancy into its teen- 
age years let’s also give a big hand to the 
Commodore 64 as it approaches its middle 
age. As the keyring my wife gave to me ona 
recent birthday says: “Life begins at forty’ — 
or should that perhaps be 64? (es 


Kit Spencer 
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The Amiga was carried into the hall atop a 
velvet-clad litter lifted by two tall gentlemen 
attired in formal tails and top hats. Leading 
the procession, in a fine Canadian tradition 
generally reserved for dignitaries and heads 
of state, was a Scottish bag-piper, decked out 
in full highland garb. The piper was followed 
by Commodore Canada executives, Rich 
McIntyre, Vice President Sales and Bob 
Graham, Vice-President Marketing. 

“The Chinese say that a picture is worth a 
thousand words,” said Rich MacIntyre in his 
opening remarks, “but for many who have 
seen the Amiga in action, they’ve had only 
one, ‘awesome’.” 

And awesome was the demonstration led 
by Bob Graham, as the consultants watched 
the Amiga display its accounting, multi- 
tasking, graphic and animation capabilities. 
The appreciation of the viewers of this state- 
of-the-art technology was apparent in the 
spontaneous expressions of surprise and 
astonishment which accompanied each facet 
of the demonstration. 

During the question and answer session 
following the demonstration, the subjects of 
availability of third-party developed software 
and MS-DOS compatibility seemed to be 
foremost in the minds of the consultants. Bob 
Graham stated that between 75 and 100 
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Amiga programs would be available early in 
the new year and that, “yes, the Amiga can 
run the most popular IBM business pro- 
grams, however in doing so, it acts like an 


MS-DOS computer and not like an Amiga.” _ 


“To be able to translate numeric figures 
into multi-dimensional graphics or manipu- 


late data in up to fifty multi-tasking windows,” 


Graham continued, “they would have to be 


ee 


The Amiga was welcomed in a regal style generally 
reserved for dignitaries and heads of state. 


translated into Amiga-DOS which would 
permit maximum utilization of Amiga’s 


unmatched speed and unique multi-tasking 
capabilities.” 

As the stimulating demonstration drew to a 
close, applause and unsubdued excitement 
signaled that Amiga “had arrived” in the 
minds of many of Canada’s leading computer 
consultants. 


300 accountants, managers, and computer consultants from Canada’s leading firms jammed the King Edwara’s 


“Vanity Fair Ballroom”. 
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What the Press is Saying 
About Amiga 


In the last issue of Commodore Interna- 
tional News we included some of the very 
favorable early comments the press had been 
making about the Amiga for which we are. 


very grateful. As these comments have contin- 
ued in abundance since then we are including 


a further number of them here. It has been 
said many times that favorable press com- 
ment is as important to a new machine as is 
advertising, and fortunately the Amiga con- 
tinues to gather extremely positive reviews. 
So here goes with some more: 


NEW YORK TIMES—Amiga will be one of 


the most technologically advanced comput- 


ers for the home and business markets . . . 
For music and video applications the 
Amiga is unsurpassed. Walt Disney would 
have loved it . . . It all adds up to the most 
interesting new product in the microcom- 
puter field. . . 

BYTE—The most advanced and innovative 
computer today . . . Amiga’s graphics are, 
in a word, breathtaking in both their qual- 
ity and their speed .. . The interlocking 
features of the Amiga point to a complexity 
of hardware designs we have not seen 
before in personal computers . . . 

COMPUTERWORLD—Amiga’s advanced 
graphics capabilities, system speed, sound 
reproduction and multitasking functions 
deserve the attention of conscientious 
corporate computer management profes- 
sionals ... We want to commend the com- 
pany for its determination to innovate with 
personal computer technology... A true 
engineering breakthrough .. . 

BUSINESS REVIEW—Commodore’s new 
Amiga is the most powerful personal com- 
puter ever developed . .. The Amiga is the 
first personal computer to support 8 mega- 
bytes of memory expansion . .. The Amiga 
is clearly a powerful sound synthesizer . . . 
The Amiga is a programmer’s delight . . . 
The Amiga has a technical sophistication 
never seen before in a graphics oriented 
computer at any price . . . It should take 
competitors two years to match... 


COMPUTER GRAPHICS TODAY—There 
are many things that can be done on the 
Amiga that are difficult or impossible to do 
on other PCs. There is an extensive color 
palette, animation functions and voice and 


music synthesis. This opens up applications 


in almost any areas that require visual 
presentations, including sales, engineering, 
teaching and computer-aided design . . . 

INDIANAPOLIS STAR—Commodore has 
produced a program to emulate the IBM 
PC in software .. . The emulator would 


4 Commodore International 


Product News 


make the Amiga an interesting choice for 
the person who uses a PC at work, would 
like to take some work home, but also 
wants a home machine with the family 
entertainment possibilities that the Amiga 
offers... 

NEW YORK DAILY NEWS—Some Amiga 
features, including color, Touch-Tone 
decoding, stereo sound and simulated 
voice, aren’t even available for the Apple 
Macintosh. Nor is there software that 
enables the Macintosh to run like an IBM 
clone and handle IBM programs like the 
spreadsheet success, Lotus 1-2-3. There is 
for the Amiga... 

USA TODAY—It works faster than almost any 
computer in its price range, and really 
shines in graphics and sound . . . The tech- 
nology of Amiga might win over the soft- 
ware industry . . . the technology is selling 
itself... 

REPORTER DISPATCH—(White Plains, NY) 
The Amiga, with its color graphics, speech 
synthesizer, animation capability and large 
memory, does appear targeted to small 
business use. Amiga could, for example, 
create presentation graphics, accompanied 
by Amiga’s text-to-speech synthesizer, 
allowing different computer generated 
voices to explain the graphics . . . 

DALLAS NEWS—Analysts generally con- 
clude that [Amiga] works faster than many 
other computers on the market... 

DETROIT NEWS—The machine is a musi- 
cian’s delight. It has a spectacular music 
synthesizer and an interface to hook up 
with electronic keyboards and other instru- 
ments... Amiga is the first stereo com- 
puter I have seen... 

AHOY!—Amiga’s power, features, and perfor- 
mance are all truly stellar. . . | was genu- 
inely excited by the Amiga. And the more I 
saw, the more excited I grew. With the 
introduction of the Amiga, we’re into a 
whole new ballgame of personal comput- 
ing... the Amiga is in a class by itself. . . 
As far as pushing the state-of-the-art in 
personal computers goes, the Amiga is 
what the world—myself included—has been 
waiting for... 

CHICAGO TRIBUNE—A thesaurus full of 
superlatives would scarcely have been 
sufficient for industry analysts who were 
recently asked to describe the new Commo- 
dore Amiga computer . . . 

KNIGHT-RIDDER NEWS SERVICES—F or 
the first time in many moons, there’s genu- 
ine excitement brewing in the personal 
computer industry . . . Reasonably priced, 
user friendly, and super powered, Amiga is 
designed to go where no personal comput- 
ers have ventured before, and is theoreti- 


cally limited only by the imagination of its 
programmers and users... 

ASSOCIATED PRESS—It's a wonderful 
bargain if it delivers as promised... 

ST. LOUIS POST—Commodore’s new Amiga 
computer may be the most perfectly 
designed computer ever invented . . . 

BITS & BYTES—Amiga is . . . a computer for 
all seasons, all uses, all places . . . I was 
quite impressed—and I don’t impress eas- 
ily. No, impressed isn’t the right word; I’m 
downright excited... 

GANNETT NEWSPAPPRS—(Westchester, 
NY) Commodore’s new $1,295 Amiga 
microcomputer boasts color graphics that 
would make even Van Gogh envious . . . 

WASHINGTON POST—Picture a sleek, 
snazzy, subtle Porsche that can rip down 
highways and corner like a dream, and 
you'll have an inkling of what Commo- 
dore’s new Amiga is like. . . 

NEW YORK MAGAZINE—The Amiga is 
undeniably an amazing amalgam of state- 
of-the-art technology . . . 

EVENING PIONEER PRESS DISPATCH— 
(St. Paul, MN) The Amiga has capabilities 
so sophisticated as to be almost bizarre . . . 

RUN MAGAZINE—When you see this com- 
puter in action, you will find that none of 
the rumors were exaggerations . . . 

LEDGER—(Lakeland, FL) Seldom has a 
computer been greeted with such universal 
enthusiasm . . . the Amiga appears to be 
perfect the first time . . . re 


What the Cofounder of 
Apple has Said About 
the Amiga 


Steve Wozniak, one of the cofounders of 
Apple together with Steve Jobs has made 
some interesting remarks about the new 
Amiga computer. His observations are espe- 
cially interesting as Mr. Wozniak has always 
been held in high regard by the technical 
community. 


‘Tam glad that quality features, such as the 
Amiga has, are being pursued (by manutac- 
turers) after so long a time in which PCs 
deviated trom their initial direction in the 
name of productivity. My hopes are that the 
basic structure of the Amiga will remain 
stable for a decade and that related forms of 
support, including software packages, will 
abound. A product such as this one goes a 
long way toward (finally) realizing practical 
technology. Therefore, trade-offs and rapid 
knock-ofts or changes are less likely.” r/ 





European Amiga 
Software 
Conference—A 
Huge Success 


Over 300 Software 
Writers Attend 


If interest by software houses is a sign of 
success, then the Amiga is off to a great start 
in Europe. 

In early December last year Commodore 
Electronics organized a three-day conference 
for European software developers at the 
Grand Hotel in Eastbourne, England. The 
conference was no ‘“‘freebie” as all partici- 
pants were required to pay a conference fee 
of 325 pounds plus the cost of their accom- 
modations and meals. The fact that around 
300 people from over 100 software develop- 
ment companies gave up three days of their 
time to attend made the event probably the 
most significant gathering of the European 
software community since the launch of the 
first microcomputer. 


The conference was aimed at technical 
people interested in developing software and 
hardware add-ons for the Amiga. Presenta- 
tions and workshops covered detailed techni- 
cal information, so a working knowledge of 
computers was essential for attendees. The 
conference was conducted in English, the 
most universal software language. However, 
participants from many countries were 
present, including representatives from: 
Austria, Belgium, Denmark, Finland, France, 
Germany, Holland, Israel, Italy, Norway, 
Portugal, South Africa, Spain, Sweden, Switz- 
erland, Turkey, Yugoslavia and, of course, 
the United Kingdom. 


In attendance at the conference, in addi- 
tion to Commodore’s European software 
group (headed by Gail Wellington) were key 
members of the Amiga design group from 
California who provided meaningful insights 
into the more complex workings of this excit- 
ing new computer. The first day of the confer- 
ence covered the details of Commodore’s 
marketing plans for Europe, opportunities for 
developers, an Amiga demonstration, plus 
talks on the system architecture (both hard- 
ware and software). On the second day the 
conference got into more detail on Amiga 
DOS, sound and speech, graphics, animation 
and text, plus an introduction to the Intuition 
interface. More technical talks continued and 
were followed up with hands-on workshop 

_ sessions on the last day of the conference. ¢& 
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The Amiga software and hardware development group 
of Commodore at the conference. 





Gail Wellington and colleagues dressed in style for the 
conference dinner! 
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Over 300 software delegates attended the conference. 


Developers Buy Systems 


The success of this conference can be 
judged by the fact that over 200 software 
development systems have already been 
BOUGHT by software houses in Europe. As a 
result of this unprecedented show of enthusi- 
asm, we can expect to see some really out- 
standing software for an outstanding machine 
in the coming months. We congratulate all 
those at Commodore who were responsible 
for this conference and thank all those soft- 
ware houses to whom we are very grateful for 
attending. We wish them every success with 
their numerous software projects in the 
months and years ahead. G 


What The Exhibitors 
Had To Say 


Some sample quotes from happy exhibitors 
at World of Commodore III include the 
following: 

Ted Magier, President, Desktop 
Computers: 

“The majority of show-goers seemed to be 
knowledgeable consumers, right up on the 
latest in software and hardware develop- 
ments. WOC III demonstrates that the C64 is 
still in great demand. We have also sold a lot 
of Amiga’s and C128’s as well as a great deal 
of software. We estimate our sales for the 
show will be in excess of $400,000. We'll 
definitely be back for WOC IV and ona 
grander scale.” 

Mel Fishman, President, Phase 4 Distribu- 
tors Inc: 

“This was our first year at the World of Com- 
modore. We came primarily to express our 
support for dealers. We brought in two tons 
of equipment for dealers to sell. We’re return- 
ing to Calgary empty-handed.” 

Arnie Lee, President, Abacus Software, 
Michigan: 

“From the response of the crowds it’s evident 
that people are still excited about the C64 
and that there’s a great deal of enthusiasm for 
the 128. In speaking to our dealers who have 
been selling our software, it’s evident that 
people have money to spend on computers, 
and we observed that distributors and retail- 
ers did very well.” 

Jeff Burden, Director of International 
Marketing, Electronic Arts, CA 
“We were impressed by the fact that so many 
people attended the show for Commodore 
products. From our vantage point, the show 
has been very successful and a great deal of 
interest has been shown in Commodore 
products, specifically the Amiga. There is an 
apparent wide-spread awareness of the Amiga 
and its capabilities.” 

Gunter Koch, President, Nanosec Corpora- 
tion, Utah 
“We found the show to be very successful in 
that our main objective was to make contact 
with a variety of distributors in Canada.” 

Mark Herzog, House of Computers 
“WOC III is a tremendous show. We have 
done very well on all-around sales.” ¢ 
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Software News 


Amiga Software Base Begins to Grow 


Only a few months after the launch of the 
Amiga, its software base is beginning to grow 
well. Before reviewing the current software 
status it is probably worth putting it into 
perspective by quoting the U.K.’s much 
respected Which Computer magazine: 


“Hardly any really new computer is a viable 


business system at the time of its initial 
launch purely because you can’t use it for 
anything until at least a couple of dozen 





software packages covering important 
business applications are available. This 
applied to the MACINTOSH and the IBM 
PC when they were new. What matters at 
this stage is whether the software houses 
have faith in it. In this respect the answer is 
a resounding YES.” 

This observation is endorsed by the com- 
ments of some well known software houses: 
“Tt’s a technically fabulous machine,” 
according to Richard Whittaker of Broder- 
bund Software, maker of the best-selling 
Print Shop program. 

“We see the Amiga as a breeding ground 
for new ideas. To us, graphics in account- 
ing is a beautiful concept, and the Amiga 
will let you see your data in entirely new 
ways,” commented Larry Perry of Chang 
Labs, creator of the well-known “Rags to 
Riches” accounting series. 

Another comment came from Bobby 
Kotick, Chairman of Arktronics, the com- 
pany responsible for the innovative Text- 


Amiga Software Available 


The following are some of the already 
released software products for the Amiga: 

The “Rags to Riches” series from Chang 
Labs includes a General Ledger, Accounts 
Payable and Accounts Receivable package. 

Several products are now available from 
Electronic Arts: “Financial Cookbook,” 
“Deluxe Paint,” “Seven Cities of Gold,” 
“Archon” (a chess-like strategy game), and 
“One-on-One.” 

Developed by Arktronics and marketed by 
Commodore is the word processing package, 
“Textcratt.” 


“Graphicraft’ is a full color freehand 


graphics program developed by Island Graph- 


ics and marketed by Commodore. 

Lattice Inc. has released the “Unicalc” 
spreadsheet along with several developers’ 
tools including: “C Compiler’ “Unix Make,” 
“Screen Editor” and “Text Utilities.” 

“Lisp,” “Pascal,” and “Assembler” have 
been developed for the Amiga by Metacomco 
and will be marketed by Commodore. 

Activision Software has released three 
recreational programs: “Hacker,” “Mind- 
shadow” and “Borrowed Time.” 

The following Amiga programs are sched- 
uled to be released shortly: 

The electronic spreadsheet “Calcraft” is 
soon to be released by Synapse Software and 
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marketed by Commodore. 

Broderbund’s highly acclaimed “Print 
Shop” will be released in an enhanced ver- 
sion for the Amiga. 

Software 66 is scheduled to release “7ele- 
cratt,” a smart telecommunications program 
which will also be marketed by Commodore. 

Sublogic’s upcoming release of “Flight 
Simulator” for the Amiga will be the most 
realistic version yet. 

Soon to be released from the Software 
Group is the highly praised “Enable” series 
including the spreadsheet “Calc,” the data 
base manager “File,” and the renowned 
“Office Manager” that combines word pro- 
cessing, data base, telecommunications and 
graphics modules. 

From Everyware we can soon expect to 
hear “Musicraft” a complete music composer 
and synthesizer, which Commodore will 
market. 

There seems no question that given suffi- 
cient time there will not only be an excep- 
tional quantity of software for the Amiga, but 
once the programmers have the time to get to 
grips with some of the special features such as 
multi-tasking there will be some really excep- 
tional quality software. We at Commodore, 
and our Amiga owners, look forward in eager 
anticipation. 





craft word processing program: “The 
Amiga will gain the kind of widespread 
acceptance that we never imagined another 
machine could have. It’s going to be the 
next Apple II.” 

As Bing Gordon of Electronic Arts put it, 
“We've always had this vision of the com- 
puter as a new medium, a media machine 
like the VCR, television and stereo. The 
Amiga fulfills this vision because it, too, is a 
media machine.” 

And one final comment before we return to 
reviewing some of the software currently 
appearing. This one comes from Steve 
Hersee of Lattice, Inc., makers of the 
Amiga C compiler and several other devel- 
opment tools: “On the Amiga, simple 
things are simple, and complex things are 
possible. Other micros weren’t so simple to 
program. The Amiga gives developers all 
the tools they need. It’s a clean system on 
the developer’s side.” « 
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Strong Sales and 
Distribution for 
the Amiga in USA 


The Early Years 


Despite some early skepticism about how 
successful a new computer could be in today’s 
market, it seems that the traditional punter 
recognizes a truly outstanding product when 
he sees one. Indeed several industry pundits 
have remarked that the market needed new 
machines such as the Amiga and the 520 ST 
to alleviate the boredom that was setting in 
with the IBM PC/DOS syndrome and inject 
some excitement back into the market to 
enliven sales. As any new computer always 
suffers an initial shortage of software, it is not 
surprising that many early buyers are second 
and third time computer owners. As the 
“Jeffries Report,” a well respected newsletter 
on the personal computer market stated in 
their most recent edition: “These NERDY 
TECHNO-WEENIES are EXACTLY the 
people you want to jump on to an early 
machine.” 


Dealer Base Grows Amidst 
Strong Christmas Sales 


Once again despite some skepticism, Com- 
modore has managed to achieve its initial 
objectives in US dealer distribution by signing 
over 500 dealers targeted for year end.1985. 
The Amiga is creating a real alternative to 
dealers who are increasingly being squeezed 
in a market where two vendors (IBM and 
Apple) have for some time taken a fairly 
dominant share. Here are some of the com- 
ments made on recent sales by the dealer 
network: 

As Steve Tanzola, Vice President of Doc’s 

Computer Centre in Ardmore, Pennsylva- 

nia put it: “Initial sales of the Amiga have 

far exceeded those of any other computer 
we've stocked.” 

Allen Orahood, Assistant Manager of a 

St. Louis-based ComputerTrend store 

expressed it in Computer Retail News: 

“The Amiga is moving well, and most of the 

stores in the 11 group chain sold out their 

stock of machines. We received a second 
shipment of 12 machines and sold them in 

a week. They’re a hot item and selling like 

crazy.” 


USA News 


As the leading market research firm the 
Yankee Group put it: “We believe there is a 
significant market for the Amiga among 
programmers, hackers and others who will 
eventually form a third party industry around 
it.” The Yankee Group also noted, “The 
immensely popular Wordstar word process- 
ing program was written because an indepen- 
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A sales representative points out the special business features of Commodore's new Amiga personal computer. More 
than 700 computer specialty stores throughout North America have joined the Amiga network. 


Brent Flourny of Computer Emporium was 
quoted in the same issue of Computer 
Retail News, saying: “Our store received 28 
units of the Amiga before Christmas and 
sold out the entire inventory.” 

As a final comment on the initial sale of the 
Amiga in the US, it is interesting to see 
what George Abruzese said in one of his 
editorials in the same leading dealer maga- 
zine Computer Retail News in mid-January: 





dent programmer got tired of using slow and 
cumbersome editors for writing his programs. 
The CP/M operating system was written by 
Gary Kildall (Chairman of Digital Research) 
during his spare time while employed at 
Intel.” Both were milestone products created 
by individual talent and entrepreneurship. ¢ 


* 
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“Now that Commodore Business Machines 
Inc.’s Amiga personal computer has had a 
chance to be market tested, it is safe to say 
that the technological breakthroughs 
achieved by the computer have not gone 
unnoticed. Not even an initial lack of soft- 
ware has stunted sales of Amiga. If the 
Amiga is hot without software, then it 
should really sail when applications soft- 
ware is on the-retail shelves.” « 
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Young Astronaut 
Program Hosts 
Miss America 


Sharlene Wells, the reigning Miss America, 
brushes up on her astronomy with the help of 
a Commodore 64 and Dr. Dan Kunz, execu- 
tive director of government marketing for 
Commodore Business Machines. Miss Wells 
was in Washington, D.C., to attend a formal 
dinner for the Young Astronaut Program. 

The program, established by President 
Ronald Reagan, is a nationwide effort to 
encourage student interest in science and 
mathematics by involving young people with 
America’s space program. Commodore is one 
of seven sponsors of the Young Astronaut 
Program. G 


Commodore Promotes 
Frank Leonardi to Senior 
Vice President 


Frank Leonardi has been promoted to 
senior vice president of business products 
sales, according to Thomas J. Rattigan, presi- 
dent of Commodore International Ltd. He 
will continue to direct the sales of the Amiga 
family of products and will report to Nigel 
Shepherd. 

‘Ms vice president of business products 
sales for Commodore Business Machines, 
Frank Leonardi has been responsible for 
developing the U.S. sales organization and 
dealer network that have led to the early 
distribution and sales success of the Amiga,” 
said Mr. Rattigan. ‘We look forward to the 
business products sales group continuing to 
make major contributions to Commodore’s 
growth and becoming an increasingly im- 
portant factor in Commodore Business 
Machines’ sales.” 

Mr. Leonardi joined the company in 
December, 1984 and has had responsibility 
for establishing and maintaining the compa- 
ny’s retailer programs and for planning the 
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launch of Commodore products. 

Previously, Mr. Leonardi held top sales and 
marketing positions with Apple Computer, 
U.S. Pioneer, and Sony Corporation of Amer- 
ica. As director of retail sales at Apple, he had 
primary responsibility for establishing its 
network of specialty store dealerships, as well 
as directing a national sales force of manufac- 
turer’s reps. 


Frank Leonardi 





Campbell’s Soup 
Promotion 


A recent joint promotion between Commo- 
dore Canada and Campbell’s soup was fea- 
tured on 12 million cans of soup, with distri- 
bution through virtually every Canadian food 
store. 

An important element of the promotion 
was that it was aimed at the consumer in an 
educational context (Commodore Canada 
has traditionally been very strong in this 
important area). Campbell’s funded 10 
post-secondary school scholarships, and 
Commodore provided 10 second prizes of 
Commodore 128 personal computer systems 
with software. All posters and entry forms 
(shown here) showed the Commodore 128 
system and the Commodore name. The pro- 
motion runs from September 1985 through 
the end of March 1986. & 


Factory Closures Lead to 
Lower Costs 


As part of the return to increasing profit- 
ability, two Commodore factories have 
recently been closed. These are the computer 
assembly operation at Corby in England and 
the semi-conductor facility at Costa Mesa in 
California. This unfortunate, but necessary 
step has been taken as part of the measures 
to become “a leaner and meaner company for 
1986” and to ensure a more profitable future 
for the rest of the corporation. © 
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Top Management 
Reorganized 


Ina recent restructuring of senior manage- 
ment, Marshall F. Smith has assumed the 
position of vice chairman of the Board of 
Directors and continues as chief executive 
officer, Commodore International Ltd. 

Thomas J. Rattigan has been named presi- 
dent and chief operating officer, Commodore 
International Ltd., reporting to Mr. Smith. 
Mr. Rattigan has also been elected to the 
Board of Directors. 


Thomas Rattigan 


The restructuring, designed to strengthen 
senior management, is a further step in the 
company’s reorganization begun in early 
1985, said Mr. Smith. 

“Thomas Rattigan is a seasoned executive 
with proven ability in sales, marketing and 
operations, who will develop and implement 
our worldwide strategies for the business, 
educational and consumer sectors,” stated 
Mr. Smith. 

Mr. Smith indicated that his own activity 
will be focused on corporate fiscal matters 
and the continuation and intensification of 
cost reduction efforts throughout the 
company. 

As Mr. Smith stated at Commodore’s 
recent annual shareholders meeting, Commo- 
dore has expanded its worldwide product 
line, opened new distribution channels and 
achieved new efficiencies in manufacturing. 
He said that the reorganization is designed to 
accelerate those programs through 1986. 

Mr. Smith was appointed president and 
chief executive officer of Commodore Inter- 
national Ltd. in February, 1984. 

Mr. Rattigan was named president of Com- 
modore’s North American operations in 
April, 1985. & 


People News 


John Widlicka Joins 
Commodore Business 
Machines, Inc. 


John A. Widlicka has been.appointed 
senior vice president of marketing and con- 
sumer products sales, Commodore Business 
Machines, Inc., it was announced by Thomas 
J. Rattigan, president, Commodore Interna- 
tional Ltd. 

Mr. Rattigan said the appointment is ‘fur- 
ther evidence of the company’s commitment 
to strengthen its managerial capabilities to 
better serve its existing and new customers.” 

Mr. Widlicka comes to Commodore from 
Canon, U.S.A., where he was national sales 
manager, Photographic Products Division, as 
well as a corporate director and the compa- 
ny’s senior sales executive. Joining the com- 
pany in 1979, Mr. Widlicka was instrumental 
in establishing Canon as the market leader in 
single lens reflex and lens shutter cameras. 
He also assisted in developing and evaluating 
corporate policies and sales programs for all 
Canon products. 


John Widlicka 


At Commodore, Mr. Widlicka will direct 
marketing and sales programs and develop 
distribution channels, including the C128 and 
C64 computers. 

Mr. Widlicka additionally will have overall 
marketing and sales administration responsi- 
bilities for Commodore Business Machines, 
Inc. 

Prior to joining Canon, Mr. Widlicka held 
positions at Grey Advertising and McCaffrey 
and McCall, Inc. 

At Grey Advertising, where he served as 
vice president from 1972 to 1979, Mr. 
Widlicka handled assignments for Canon, 
General Electric Audio Division and Kenner 
toys. 


Mr. Widlicka served from 1964 to 1972 at 
McCaffrey and McCall, ultimately as account 
supervisor, vice president. His account 
responsibilities included Norelco personal 
products and American Cyanamid household 
products. 

A graduate of St. John’s University, Mr. 
Widlicka will be based at Commodore Busi- 
ness Machines’ headquarters in West Ches- 
ter, Pennsylvania. & 


Commodore Appoints Nigel 
Shepherd General Manager, 
North America 


Nigel Shepherd has been named general 
manager, Commodore North America, it was 
recently announced by Thomas Rattigan, 
president, Commodore International Ltd. Mr. 
Shepherd will head all Commodore opera- 
tions in the United States and Canada, where 
the company operates its Commodore Busi- 
ness Machines, Inc. and Commodore Busi- 
ness Machines, Ltd. subsidiaries. 





Nigel Shepherd 


Mr. Shepherd was general manager of 
Commodore Australia Ltd. with responsibility 
for business in Australia and Southeast Asia. 


“For the past seven years, Mr. Shepherd 
has played a key role in making Australia 
one of Commodore’s best regions for sales 
growth, market share and profitability,” said 
Mr. Rattigan. “His background in the sales 
and marketing of both business systems and 
personal computers will play a key role in 
Commodore’s efforts to increase the market 
shares for both our existing and new 
computers.” 

Prior to his association with Commodore, 
Mr. Shepherd was general manager/ 
marketing for Bell & Howell Australia. 

Mr. Shepherd was born and educated in 
Scotland. He and his family are relocating to 
Commodore’s North American headquarters 
in West Chester, Pennsylvania. & 
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Computer Talk by 
2-Way Radio 


West Australian mining companies are 
using portable computers to improve two-way 
radio communications. 

Innovative radio communications firm 
T. R. Barrett of Spearwood, South of Perth, 
has helped the companies set up communica- 
tions networks using their commercial two- 
way radios with Commodore computers. 

Transmission can be via H.F. (3 to 30 
MHz) single sidebank or V.H.F. and U.H.F. 
FM radio links. It is also possible to use the 
computers and their AMTOR units to com- 
municate via regular telephone lines. 

The field units are using Commodore SX 
64 “Executive Portable” machines, while 
most base stations are connected through 
Commodore 64 personal computer. 

The radios and computers are wired into 
an AMTOR unit, a sophisticated electronic 
black box which sends and receives text and 
data with full error-correction. 

This means that even in poor radio condi- 
tions, the messages do not get garbled, as 
they do on conventional radio teletype 
systems. 


Credit Cards for 
Commodore 


Owners in 
Finland 
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A portable Commodore 64 improves two-way radio communications. 


The AMTOR unit (which is normally used 
for advanced amateur radio communications) 
continuously checks each character as it is 
received, and transmits signals back every 
split second so that the sending station’s 
computer knows the message has been 
received properly. 

Each sequence takes only 450 millisec- 
onds: 250 ms is used to transmit, 70 ms for 
verification, and the rest in sending the signal 
Hea one station to the other at the speed of 
ight. 


mevalah @repnvantere cen ovate 


Saat maksuaikaa jopa kaksi vuotta 
jaensimmiisena tiedon uutuuksista 


If the text gets garbled, the sending station 
just keeps repeating it until the two comput- 
ers agree. 

Since this is accomplished in split-seconds, 
the two-way radio equipment has to be able 
to switch extremely quickly between transmit 
and receive. 

This type of computerized radio communi- 
cation is fast replacing radio teletype services 
because of its speed and reliability. It also 
offers a higher degree of security. 


In Finland our very active distributor who 
has worked with us for over ten years has 
come up with another innovative plan to help 
Commodore owners while selling more 
product. 

This time it is a finance plan, or—to be 
more precise—two plans. The first is for a 
“COMMODORE CARD.” This looks very 
much like an American Express or VISA card 
but bears the Commodore logo. The card is 
valid for three years and has a credit limit of 
2,000-15,000 Finnish Marka (FIM). The 
maximum repayment time is two years and 
the minimum monthly installment is 100 FIM. 

For big spenders there is the “COMMO- 
DORE SUPER ACCOUNT” which extends 
the total credit line to 20,000 FIM with a two 
month account. Minimum monthly payment 
of 200 FIM is extended to a three year repay- 
ment period. 

Good luck to our Finnish distributor with 
his plans. 














We Don’t Include 
Advertisements 
But.... 


Although there are no advertisements in 
Commodore International News, we are 
going to include the text of an ad from The 
Electronic University based in California. 

As we have long promoted low-cost comput- 
ing and low-cost telecommunications, we 
thought that their headline... “GOT A 
COMPUTER? GOT A PHONE? GET A 
DEGREE” .. . fit in rather well with what we 
have been promoting. So here it goes in their 
own words. . . . 

Now, for the first time, you can take real 
courses, from live instructors, right in your 
home or office, right on your own personal 
computer. You can use an Electronic Library 
for research, tune-in to interactive seminars, 
and take advantage of a full counseling 
center. 

The Electronic University is a national 
educational system that connects your per- 
sonal computer to recognized colleges and 
universities located throughout the country. 
You can study nearly any subject at your own 


pace, and on your own schedule. 
Finally, technology is eliminating those 
barriers (time, location, and high cost) that 
_ have prevented you from completing your 
college education, entering a Master's Degree 
Program, or just taking that course you've 
always wanted to take. 


Free Preview Offer for 
Commodore Owners 
Accompanies National 
Launch of Quantumlink 


A new telecommunications network in 
which users play a major role in shaping . 
services was launched with a month-long free 
preview. QuantumLink, a full range con- 
sumer telecommunications service, was avail- 
able without charge throughout September, 
according to Stephen Case, vice president of 
marketing, Quantum Computer Services, Inc. 

QuantumLink, available initially to Com- 
modore computer users, was officially 
launched in October. The free preview of the 
service was designed as a test-marketing 
phase, Mr. Case said. 

“We're asking the millions of Commodore 
owners in the United States to become part 
of a nationwide focus group,” Mr. Case 
explained. “We want users to participate in 


Telecommunications News 


GOT A COMPUTER? 
GOT A PHONE? 


GET A DEGREE. 


No computer knowledge is required to use 
the system and all communication costs are 
included in the course prices. 

Degrees available through the Electronic 
University include: Associate Degrees in 
Business and General Studies, Baccalaureate 
Degrees in Business and the Arts, several 
MBA Degrees, and specialized Certificate 


online discussion forums and recommend 
ways for us to improve the network’s 
programming.” 

QuantumLink was created to broaden the 
market for telecommunications services by 
making them more useful, affordable and 
easier to access. QuantumLink services will 
include software previews, bulletin boards, a 
computer information center, news, teleshop- 
ping and interactive telegaming with full-color 
graphics. 

The free preview was available to all owners 
of Commodore 64 and 128 personal 
computers. 

“We've decided to let users across the. 
country tell us if we’ve met our objectives and 
to submit suggestions on making Quan- 
tumLink even better,” Mr. Case noted. 


ValiTUumy is 


PERSONAL COMPUTER NETWORK 


Programs. There is also a variety of non- 
credit courses offered over the system, as well 
as Tutoring Programs for children. 

Isn't it time to involve yourself in education 
once again? Have some fun, become part of 
the spirit of a national university system, and 
better yet, open up a world of new opportuni- 
ties for yourself and your entire family. « 
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We’ll Buy 
Computers Soon 


More than half of the 2,000 U.S. con- 
sumers recently surveyed by Family Comput- 
ing magazine plan to buy a personal com- 
puter in the next 12 months. The study also 
reports that 55% of those surveyed would buy 
more computer accessories if they knew more 
about what was available. In addition, 28% 
said they would buy more computer products 
if they knew where to find them. 

Other findings: 

e Printer ownership showed a 45% 
increase over last year’s survey; 39% plan 
to purchase a printer this year. 

e More than 80% of the respondents who 
own modems subscribe to one or more 
major information or electronic mail 
service. 

e Software buying is up over last year; the 
most significant increases were in pur- 
chases of personal finance and word 
processing software. Educational soft- 
ware remains the top choice for those 
planning to buy software. 


Market Research News 


European Market Forecast to Grow 


While many reports of a computer industry 
slump have recently appeared in the U.S. 
press, the outlook for Western Europe is 
much brighter. A recently released Frost & 
Sullivan study predicts that the European 
low-end microcomputer hardware market will 
expand steadily through 1990, when hard- 
ware sales will be valued at $6.93 billion, 
more than doubling 1985’s $3.079 billion 
market..(All figures in constant 1984 U.S. 
dollars). 

According to “Microcomputer Hardware 
and Software in Europe,” the software mar- 
ket in Western Europe will also experience 
good times through the end of the decade. In 
1990, software sales in Western Europe for 
low-end micros will reach a value of $6.87 
billion, a substantial increase over 1985’s 
$1.297 billion market. 

The authors predict that there will be 
healthy, sustained growth in Western Europe 
for a long period of time in terms of low-end 
computers. Market growth and penetration 


Computer Bug Bytes More Schools 


There’s no stopping the computer invasion 
in US public schools, shows a new survey. 

States requiring public schools to offer 
computer courses have increased from five to 
25 in the past two years, says the new Elec- 
tronic Learning magazine. 

“It’s a dramatic jump,” says editor Robert 
Burroughs. 

Students must pass a computer literacy 
course in nine states: Louisiana, New Hamp- 
shire, New York, Rhode Island, South 
Dakota, Tennessee, Texas, Utah and Wiscon- 
sin. Only South Dakota and Rhode Island 
had such requirements in 1982-83. 

Requirements vary. In New Hampshire, 
students in grades nine-12 must pass a half- 
year course called Computer Education. In 
New York, by the eighth grade, students must 
take a one-year technology education course 
that runs three hours each week. 

Schools are required to offer computer 
courses in: 
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Arkansas, Delaware, Florida, Hawaii, Indi- 


ana, Louisiana, Minnesota, Maine, Nebraska, 
Nevada, New Hampshire, New Mexico, New 
York, North Carolina, Oregon, Pennsylvania, 
Rhode Island, South Dakota, Tennessee, 
Texas, Utah, Wisconsin, Vermont, Virginia, 
Washington and the District of Columbia. 


Burroughs predicts the number of states 


pushing computers in schools will continue to 
grow as computer costs drop and parents 


keep up the demand for high-tech equipment 
in their kids’ districts. 
The survey also shows: 
© Computer certification requirements 
exist for teacher candidates in 11 states, 
up from four two years ago. 
e A state computer coordinator words full 
time to promote computer education in 
36 states. 
¢ Forty-one states have software evalua- 
tion materials available to schools and 
districts. 
By Andy Kanengiser 
USA TODAY 


will vary between the principal countries, 
however. By 1988, the United Kingdom is 
predicted to account for about 26.5% of total 
European revenues, followed by West Ger- 
many with 20.7%, and Italy with 11.2%. 

Growth in the various market segments will 
vary as well. The study divides the Western 
European low-end microcomputer market 
into three basic segments: small business, 
home/hobbyist, and educational establish- 
ments. The authors foresee that the educa- 
tional segment will grow at a much faster rate 
in unit volume and dollar value terms than 
the other two segments. 

In all three segments, however, there will 
be an increase in applications, making the 
computer more useful. In the consumer use 
segment, for example, computers will be used 
in home finance applications, for running 
such household tasks as controlling the lights 
and as home security devices. G 


What’s the 
Market Forecast 
for 1986? 


Recently, Egil Juliussen of the leading 
microcomputer market research company, 
Future Computing, gave his views on the 
current and future state of our markets. 
Despite some of the gloomy forecasts in the 
industry over the last year, he said, there had 
been some growth. The irony is that because 
of these feelings ‘1986 will seem like a better 
year than 1985.” In 1985 he estimated that 
unit sales declined by about 4 percent, but 
that revenue grew by about 30 percent. The 
growth in revenue was mainly due to office 
personal computers and growing aftermarket 
sales. For 1986 Mr. Juliussen forecasts “‘mod- 
erate” growth at about 20-25% in units and 
25-30% in value. Our improved and 
expanded product line for the home and 
office markets combined with moderate 
market growth makes 1986 a year of good 
potential for Commodore. 





Size of Firm vs. 
Personal 
Computer Use 


According to a survey by Dataquest and 
Dunn & Bradstreet, the use of personal com- 
puters has grown at much the same rate in 
different sized firms between 1983 and 1985. 
However, it is interesting to note that in firms 
with over 5,000 employees usage is up to 
80%, but in firms of under 100 people usage 
is still just over 20%. It looks as though there 
is still plenty of growth potential there. Surely 
even the smallest firm could do with a word 
processor to replace its typewriter? 


Growing Sales of 
Graphics 
Packages 


With the Amiga in mind, it is with particu- 
lar interest that we look at the size and 
growth in the market for graphics software 
packages. A recently published survey by 
Future Computing, Inc., indicated that the 
1985 market for graphics software in the U.S. 
was forecast at $70 million. A strong growth 
rate of 38% per annum is forecast resulting in 
a $345 million market in only five years’ 
time. & 


Leading Software 
Applications 


According to an Infocorp study published 
last September, word processing continues to 
be the single most popular application for 
personal computers, followed by information 
retrieval and spreadsheet use. Integrated 
packages took a 12% share. Interestingly, 
electronic mail has begun to creep into the 
hit list at 2%. 

We look forward to the day when the soft- 
ware houses begin to take full advantage of 
the multi-tasking capabilities of the Amiga. 
This should help to confuse the categories! 
With the ability to have several live screens at 
one time, we can envision a package whereby 
the user is simultaneously composing a 
memo, having another being printed out, 
calculating an equation for inclusion in the 
memo while at the same time an incoming 
piece of electronic mail is being displayed to 
another window on the screen... . How 
would we classify that in the software sales 
categories! « 


Market Value of Graphics 
Software Packages 
(End-User Value—U.S. Only) 
$ MILLION 
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Commodore UK’s 
Christmas 
Compendium 
was a Seasonal 


Success 


The Secret Diary of Adrian Mole from 
Mosaic headlined the new Commodore 64 
Christmas Compendium pack, which went on 
sale at £199. 

Commodore’s Christmas Compendium was 
one of a number of value-added packages 
introduced in October. It replaced the highly 
successful Commodore 64 Micro Holiday 
promotion which had been extended to the 
end of September. 

The Compendium comprised: The Com- 
modore 64—still the world’s top-selling home 
computer, a 1530 Datassette, Music Maker, 
Designer’s Pencil from Activision, The Secret 
Diary of Adrian Mole (to which Commodore 
has exclusive rights for the 64) and a copy of 
the best-selling book, The Growing Pains of 
Adrian Mole. 

The new pack is gift-wrapped and designed 
specifically for the first-time Christmas buyer. 
It represented Commodore’s continued com- 
mitment to the concept of total home enter- 
tainment for the whole family at a competitive 
price. 

“It’s our belief that home computers still 
sold in ‘splendid isolation’ are doomed from 
the outset,” said Commodore’s marketing 
manager, Christ Kaday. “When people open 


UK News 


their presents at Christmas they expect to 
have everything they need to use them 
straightaway. Home computers are no 
exception. 

“We thought long and hard about what 
people want from a home computer and 
came up with a selection of software for the 
compendium which will enable all the family 
to get the best out of their 64 from day one. 

“The Secret Diary of Adrian Mole is a first 
class adventure game which will appeal to 
adults and children alike; Designer’s Pencil 
harnesses the graphics power of the 64 to 
enable exciting drawings to be produced and 
Music Maker turns the computer into a pow- 
erful but easy-to-use musical instrument. The 
software is all first division material—we don’t 
believe people will settle for less any more.” 

In addition to the Christmas Compendium 
Commodore also launched two other value- 
added packs: a peripherals package for the 
Commodore 64 and a C64 complete with 
disk drive and software. 

The peripherals pack comprised a 1541 
disk drive and dot-matrix printer. It sold for 
£199.99—effectively two for the price of one. 


The pack was designed for Commodore 
users who have only a computer and cassette 
deck but want to utilize the machine’s full 
potential. 

For first-time users who wanted a complete 
system immediately, Commodore packaged 
together for Christmas a Commodore 64, 
1541 disk drive and two top games for 
£299.99. 


Both programs in the pack were produced 
by US Gold and available only on disk; 


meinen arto | i Creckivomes 
Which present will you open 
first on Christmas morning? 
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SUPER ZAXXON, the sequel to ZAXXON— 
one of 1985’s best-selling arcade games; and 
XODUS ULTIMA 3—currently the top-selling 
game in the US. 

“The key to both packs is the 1541,” 
explained Kaday, “It’s not until you use the 
64 with a disk drive that you appreciate just 
how powerful it is. By pricing our Christmas 
packs so competitively we ensured that every- 
one had the opportunity to get the best out 
of the machine from the first time they plug 
it in.” 


‘Old-for-New’ Trade up Deal From Commodore UK 


Fifty pounds off the price of a Commodore 
128 or a free datassette worth over £40 were 
offered in a recent ‘trade up’ deal sponsored 
by Commodore UK. 

Available through all major retail UK out- 
lets and independent computer dealers, the 
offer was open to anyone who wanted to trade 
in their old home computer for the new 
Commodore 128. 


Existing Commodore 64 owners were 
entitled to a £50 discount on the normal 
£269 price tag of the Commodore 128 when 
they traded in their old model. Owners of 
other home computers, irrespective of the 
manufacturer, received a free datassette 
worth £45 when they traded up to the 128. 

“The offer was designed to appeal firstly to 
Commodore 64 users who wanted to upgrade 
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to a more powerful machine: one on which 
they can use their existing 64 software, whilst 
exploring the new possibilities available to 
them from CP/M compatibility and a 128K 
memory,” explained Commodore UK’s mar- 
keting manager, Chris Kaday. 

“On the other hand, there are a great many 
non-Commodore users out there with old and 
tired home computers who are looking for 
the right machine to upgrade to,” he contin- 
ued. “To them we’re offering a free datassette 
with the Commodore 128 so that they will 
have access from day one to the largest soft- 
ware base of any home computer in the 
world.” 

There are around 750,000 Commodore 64 
owners in the UK, the majority of whom aré 
now in the market for a compatible upgrade 


computer. Equally, there are many owners of 
other computers with limited software and no 
obvious upgrade path who are also looking 
for a new model. 

“There are a lot of casualties of the home 
computer boom who have found themselves 
stuck with redundant machines,” said Kaday. 
“By effectively giving them £45 for their old, 
often obsolete, model, we are making the 
transition to a recognized standard much 
easier for them. 

“Moreover, we believe it will encourage 
those disenchanted owners who no longer 
use their machines to get back into home 
computing in a serious and constructive way.” 

The two offers ran from mid-December 
through the end of January. « 









































Commodore International 
Ltd. Reports Second Fiscal 
Quarter Results Reiterates 
Optimism 

Commodore International Limited 
reported that its net sales for the second fiscal 
quarter ended December 31, 1985, were the 
second highest in the Company’s history. 
Commodore sold more than one million 
computers in the quarter. Revenue amounted 
to $339.2 million, compared with $159.2 
million in the prior quarter ended September 
30, 1985 and $338.7 million in the second 
fiscal quarter a year earlier. 

In discussing the results, Irving Gould, 
Commodore’s chairman, noted that the 
Company earned a pretax profit of 
$1,050,000 for the quarter, before cer- 
tain restructuring charges and special 
adjustments. 

Mr. Gould also announced that Commo- 
dore has reached an agreement in principle 
with its major lending banks to establish 
worldwide credit facilities of $135 million 
through March 15, 1987. Mr. Gould stated, 
“We are gratified by the reestablishment of 
normalized credit arrangements and look 
forward to restoring profitability this year.” In 
addition, management has taken a number of 
positive steps to reduce costs, improve the 
Company’s competitive stance and better 
position Commodore for an earnings recov- 
ery this year. Charges and adjustments 
related to these actions were virtually all non- 
cash in nature and were accounted for in the 
December quarter. 

The actions involved restructuring charges 
of approximately $22 million associated with 
the closing of assembly operations in England 


The launch of the Commodore 64- 
compatible C128 personal computer in the 
second half of 1985 has put us in the very 
satisfying position of once again having the 
world’s best selling computer range. 

This is due not only to the success of the 
new C128, but also to an upsurge in interest 
and sales of the Commodore 64. The Com- 
modore 64 has always been an immensely 
popular computer, but its future may have 
been confused in the consumer’s mind with 
the introduction of the Commodore Plus/4. 


Financial News 


and a semiconductor plant in California, and 
special adjustments of $29 million against 
certain inventory and other assets. As a 
result, there was a net loss for the quarter of 
$53.2 million, compared with a profit of $3.2 
million for the same period a year ago. 


“While these actions had a significant 
adverse effect on reported results,” Mr. Gould 
stated, “during the December quarter, Com- 
modore generated strong cash flow and 
repaid $51.5 million of its bank debt. Our 
cash position at year-end 1985 was $37.5 
million versus $24.9 million a year ago. 
Inventories at December 31 were reduced to 


December 31, 
1985 


December 31, 
1984 





Cash $ 37,500 
185,500 
225,000 


20,200 


$ 24,900 
246,300 
449,300 

9,100 


Accounts Receivable, net 
Inventories 


Other Current Assets 


729,600 
148,900 


Total Current Assets 468,200 


Other Assets 144,100 


Total Assets $ 612,300 $ 878,500 


$ 140,800 
57,600 
239,200 


$ 69,000 
7,600 
280,200 


Current Bank debt 
Other debt 
Other current liabilities 
437,600 
38,300 
136,400 


356,800 
160,600 
361,100 


Total Current Liabilities 
Long-term debt and other 
Shareholders’ equity 


$ 612,300 $ 878,500 


$225 million, down from $449 million a year 
earlier and $306 million at September 30. 
Most importantly, the quality of our assets 
has been greatly improved.” 


In concluding, Mr. Gould expressed gratifi- 
cation at the strong demand for Commodore 
products and optimism for the future. “Com- 
modore shipped more than one million com- 
puters worldwide in the December quarter 
and entered January with an order backlog 
for more than 100,000 computers. We have 
and will continue to take the necessary steps 
to become a more efficient operation and 
assure a solid future for Commodore.” & 


Six Months Ended 
December 31, 


1985 1984 


Three Months Ended 
December 31, 


1985 1984 





Net Sales $ 339,200 $ 338,700 $ 498,400 $ 582,900 





Income (Loss) Before 


Income Taxes (50,400) 4,700 (89,600) 44,400 


Provision For 


Income Taxes 2,800 1,500 2,800 13,500 





Net Income (Loss) $ (53,200) $ 3,200 $ (92,400) $ 30,900 








Earnings (Loss) 


per share $ (1.70) $ 10 $ (2.95) $ 1.00 


Average Shares 


Outstanding 31,278,000 31,186,000 31,278,000 30,993,000 


Commodore 64/ 128: World’s Best 
Selling Computer Family 


The Commodore Plus/4 was not too dissimi- 
lar a computer in terms of price, performance 
and positioning in the market. Despite our 
assurances at the time, many of our cus- 
tomers and dealers were a little unsure about 
the future of the Commodore 64. Unfortu- 
nately, this led to some fall-off in sales as 
buyers were unsure about the long-term 
future of investing ina Commodore 64, 
despite its outstanding features, great value 
and exceptional software base. 

The launch of the compatible C128 has not 
only endorsed the future for potential buyers 
of the C64 but has also offered them an 
upgrade path. The result has been a great 
upsurge in sales of the C64 in the recent 
Christmas market along with good sales of 
the C128. Commodore 64 sales have been so 


strong that despite large inventories only a 
few months ago, there have been shortages in 
supplies recently, and production has been 
turned up again to meet the renewed 
demand. 

With the outstanding range of software for 
this model plus the comprehensive range of 
literature and general technical support, the 
Commodore 64/128 series has become the 
world’s top selling computer range. We at 
Commodore are delighted with this and 
intend to continue increasing the attractive- 
ness of the Commodore 64/128 computer 
standard in the years ahead. 

A large user base has always been a major 
asset for any computer company and once 
again this is being proven true... . We at 
Commodore are delighted. 


Commodore International 
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Novotrade, the Commodore distributor in 
Hungary, used an unusual way to exhibit 
Commodore products at the major trade fair 
in Budapest, Hungexpo, earlier this year. 

Instead of just taking a stand at the fair, 
Novotrade hired a boat, and decked it in 
Commodore colours and used it as their 
exhibition stand. The boat was anchored at a 
very picturesque point on the Danube, close 
to the financial and business centres of Buda- 
pest and adjacent to the major hotels where 
many international visitors to the trade fair 
were staying. 





On board the boat, were displays of the 
Commodore 16, 64, 128, 700 and PC, with 
demonstrations of a wide range of software, 
developed in Hungary for business.and edu- 
cation, as well as recreational software. 
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Hungarian News 








There was an official opening of the exhibi- 
tion on board the boat, the evening before 
Hungexpo opened. Guests included Govern- 
ment ministers, press, major trade organisa- 
tions and education establishments. During 
the 10 days of the show, many hundreds of 
visitors boarded the boat. 








In addition, Novotrade had a stand at the 
exhibition ground and laid on a coach from 
the fair to bring visitors to the boat. Major 
customers were treated to a trip up the river 
in a yacht, while business was discussed. On 
the bank side, Novotrade had a booth selling 
Commodore software, books and add-ons. 








Each evening there was a special event 
including a press evening, a programmers’ 
clinic and an evening of music—where one of 
the instruments was a Commodore 64. 

All in all, a very successful event for Novo- 
trade and Commodore. 
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